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& PRODUCING NEWSLETTERS THAT GET RESULTS!

WHAT'S IN A NAME? — PLAYING THENAME GAME WITH YOUR EMPLOYEE NEWSLETTER CAN BE

SERIOUS BUSINESS

A clever name can be fun, but the best names tend to

be simple and sincere.

include: Ford Times; Inside USAA; AT& T Now; and Phillip

Morris Globe. These names work because the original

The majority of employee newsletters are named
generically: Focus, Directions, Connections, Contact,
Voices, Network, Spectrum, Vision, Insights, etc. While
there’s nothing wrong with these names, there’s nothing
particularly gripping about them either.

Each of the aforementioned could be improved if the
organization’s name were added. Strong examples

editor had enough confidence in the content of the
publication that he or she didn’t feel the need to try
desperately to grab the readers with the title.

That’s not to say there’s no room at all for creativity in

a publication’s name. Some of the very best names are

Consider the following when naming your employee publication:

plain, clever and broadly descriptive of their own
purpose — Amoco Torch, ARCO Spark and Hanford Reach.
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Excerpts from this article appeared in the Ragan Report, a weekly survey of ideas and methods for
communications executives.
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